


Class: Graphic Design, Dimensions Third Year Graphics Students
Project: Hand-held Weather/Elements Barrier, Presentation Board, Leanne Major, 2006
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Class: Intermedia, Digital Design, Advanced Internet Design
Project: Contract Website (self-led study extending own web-based skills), Amanda Whitaker, 2006
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The following pages are a collection of letters of recommendation. Contact details for
current referees are available on my resumé.



letter

joshua c. baker

creative

6274 mayflower ave.
cincinnati, oh 45237

p:513518.0234

01 November, 2002
Subject: Letter of Recommendation for Ms. Andrea Wilkinson & sillysauce@cinci.rr.com

To Whom It May Concern:

Andrea and | worked together at GalvinKemper Advertising in Cincinnati, Ohio for a period of
eight months — from November 1999 to June 2000. Her responsibilities were those of Art
Director/Web Designer, while mine were Graphic Designer/Copywriter. We teamed on
several projects and | was impressed with her abilities, diligence and attitude.

Andrea was always there to complete her duties to a level beyond what was expected of her.
She was always willing to learn anything that she did not understand and teach anything that
she did. I still call upon her for guidance.

We were saddened to see Andrea leave Cincinnati. She was as ireplaceable as a personality
as she was a co-worker. Her character, artistic skills and design sense will make her an
excellent instructor. | highly recommend Andrea for any position in Graphic Design and
Commercial or Contemporary Art in both education or industry.

Regards,

Joshua C. Baker
Creative Director



Hogeschool Sint-Lukas Brussel
Paleizenstraat 70

1030 Brussel

T: 00322250 1100
F:00322250 11 11

# info@sintlukas.be
wiww sintlukas.be

October 17, 2002

Dear Reader,

| am writing in support of Andrea Wilkinson's application. | had the pleasure of having Andrea as a
student in our Transmedia post graduate program at Hogeschool Sint Lukas Brussels.

In my professional opinion, Andrea is one of the most interesting students to come out of the program.
She consistently demonstrated a tremendous curiosity and independent spirit about the work she was
producing. Throughout the year, Andrea pushed herself in terms of the skills she had to learn and the
political potential of her works. Each project she completed seemed to be more developed than the
last and she was always experimenting with alternative strategies for her work. Here projects were
consistently among the best work conceptually and aesthetically. Andrea always seemed open to
feedback during critiques and would return in subsequent weeks with work that was much more
resolved.

Andrea was also an excellent leader within the classroom environment. She was willing to speak out,
discuss and challenge, as well as to support her colleagues. | also know that she was one of the few
students who took up Dutch language classes in order to improve her communication skills. Her
experiences at school should serve her well in her career as a new media artist/designer.

I highly recommend her for your Institute. | believe she has the dedication, independence, creative
abilities and intelligence to make a terrific colleague. You would be lucky to have her.

Yours truly,

Steven Devleminck
Transmedia Director
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March 31, 2006

To Whom it May Concern,

Andrea Wilkinson was my colleague at the Waikato Institute of Technology (Wintec) from June 2004 until
my departure in December 2005. Not long after Andrea’s arrival at Wintec | had the great privilege of
offering her the role of designer on ARamp Magazine, a biannual arts journal | was then editing (see
www.rampmagazine.org for sample copies). For the next year we worked together intensively on two
extremely well received issues (issues 3 and 4) of the magazine.

As an arts journal with both conceptual and experimental leanings, it was crucial that the design of A
Ramp Magazine should echo its thought-provoking content. Each issue invited contributors (including
writers, artists, critics, designers, digital artists and many more) to respond to a given theme; for each issue
Andrea likewise developed a new design concept, providing a framework for the editorial theme. The
final designs are very different in tone and style, yet both demonstrate Andrea's fantastic humour,
intelligence, guts, playfulness, agility and absolute professionalism as a designer.

In addition to her admirable design skills Andrea possesses personality traits that are indispensable in this
line of work. These include a great attitude, commitment, enthusiasm, infectious humour and a sheer love
of her vocation. We were a small team working very closely with each other — which for Andrea meant
putting up with my editorial perfectionism and ever-increasing demands. Yet she always rose to the
occasion with a smile and went beyond the call of duty time and again, putting in late night after late
night, re-working drafts until my most unreasonable requests were satisfied, and liaising tirelessly with
printers, contributors and others. Indeed, her natural charisma won us many favours. Even under incredible
pressure (tight deadlines, shoestring budgets. ..) Andrea always sees the funny side, and always finds an
inspired solution. It goes without saying that | would hire Andrea again in an instant.

Andrea and | were also colleagues in our capacity as educators. As a lecturer and tutor Andreas
demonstrates the same skill, enthusiasm, care and dedication that mark her out as a designer. The mutual
respect and friendship between her and her students is plain to see, and under her sure guidance they
consistently achieve great things.

| cannot recommend Andrea highly enough to any future employer, and | look forward to seeing where
her enviable talents and character will lead her next.

Yours faithfully,

Cassandra Barnett

Theory Coordinator & Lecturer,
Ex-Editor of ARamp Magazine
School of Design, Unitec
Auckland, New Zealand

cbarnett@unitec.ac.nz



August 23, 2006

To Whom It May Concern

| worked with Andrea Wilkinson on a unique student publishing project at Waikato Institute of
Technology (Hamilton, New Zealand) from 2005-2006. The project was a book on Hamilton's heritage
buildings (Heritage Hamilton, July, 2006, Hamilton City Council and Wintec) — the first such publication in
the city's 140-year history. More than 30 Bachelor of Media Arts students representing journalism,
photography and design worked on the book.

The result was an outstanding publication that has won plaudits from reviewers and readers. The first print
run (2500 copies) sold out within three weeks and the second has largely been pre-sold. A third print run is
currently being considered.

Andrea oversaw the work of the design students and from the beginning she demonstrated huge
enthusiasm for the project and an unwavering commitment to excellence. She inspired the students to
produce some exceptional work. Just as importantly, it was delivered on deadline and at the standard
required by the printing house. In her role, Andrea also worked with Hamilton City Council, who
commissioned the book. | was impressed by the way she liaised with a demanding client, stepping them
through the process and providing regular updates so they were confident the work would be delivered
on time.

Her “can-do" approach was a key to the book’s outstanding success and her commitment to quality set a
benchmark for others involved in this project. | have been a newspaper editor for most of my career. |
have worked with some exceptionally talented people. Andrea is one of those. She has all the qualities |
would look for in an employee. She is articulate, funny, passionate and very much a team player.

The Heritage Hamilton project has attracted national attention in New Zealand. Each of the 30 students
who worked on the book, now proudly include it their resume.
Its success is largely due to Andrea’s talent and stewardship.

I unreservedly recommend her to an employer.

Venetia Sherson ONZM
Editor-in-Residence
Wintec

Private Bag 3086
Hamilton

New Zealand

Ph: 021755 176
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o
design philosophy

This is not a manifesto. My own approach to design could be compared to making vegetable

stock. There is only one real goal at all times: to boil it down to the essence of the combined
flavours. Comparing this to design, design’s one intention is communication.

This communication can be toyed with, tested, experimented with, trialled in different
media, shape and colour, translated, and supported with imagery and graphics. It can work
in opposition to something else, be prominent, loud and overbearing, it can be emotional,
challenging or wordy, and it can be quietly sitting there as a reminder of something important
or as a suggestion. Ultimately these particular values are thrown together in a pot. However
they are less thrown than they are placed there; chosen based on their capacity to support
the flavour and intention. The combination is continually reviewed by the chef and finally
presented to those in need of vegetable stock.

Design is a strategy. It is sometimes invented but is mostly an inventive solution. Some like
to think of it as pretty adornment, others like to believe that it is something altogether
modern and yet others believe it is the sticky-plaster that holds together entire campaigns.
Design is present in all professions; from the farmer adding barb to wire to the decision to
make a word in colour.

Design is perhaps best articulated as ‘perpetual betterment’; as looking back in order to look
forward. In my own practice | seek to match the client to the appropriate design strategy
which includes a budget tailored to their needs. Design tells a story, and behind every client
there is one waiting to be told.; from the perception of end-users to the personal history
behind a company on to the conceptual notions they are trying to embody or project.

Design, by its nature, should be timeless yet contemporary in purpose. Typography is onions,
drop caps are bay leaves, body copy is garlic, logos could be carrots, time as water, graphi-
cal elements equalling the spice of ground pepper and final output as salt to taste. Just like
vegetable stock in which no two batches, prepared with the same list of ingredients or in the
same manner, are ever the same, each batch boils down to only one thing: the essence of its
ingredients. And in the case of design, if it's done well, it delivers on communication..



artistic statement

The continued theme most often at work in my own projects is ‘text’. For the past several
years, I've been exploring how text can operate as both vehicle and visual and how it can
perpetuate or offer suggestions of meaning. Provided the definition of text encompasses
the language by which we interact with the work, the titles, the work itself, the generation of
meaning, etc. then it is possible to investigate how text can work in this manner regardless of
medium or audience.

Our understanding of language is plagued by puns and references, signs and understood cul-
tural limitations, barriers and metaphors. It is not my intention to deconstruct the philosophy
around the literal 'visual language’ but rather work with and continue to experiment with the
uses that we (a gross generalisation that reduces us to English-speaking literate folk) are all
familiar with; conversations, readings, misguided interpretations, pronunciation, etc.

In regards to how these 'graphics’ relate to what is loosely called ‘art, since the inception of
design as a practice, the relationship between design as a field and the (fine) arts has been
continually shifting. In the early twentieth century, graphic design (from typography and ad-
vertising to publications) willed itself to become a science and yet ultimately became a trade.
During this early time, designers were aligned with artists, and trends and theories were um-
brella-ed beneath the shared notions of aesthetics, unity, creation, politics, philosophy, etc.

The designers recorded in design history books often cross-pollinated, grabbing and offering
from different domains, and were well established in multiple fields. As well as being typogra-
phers, they were skilled painters, inventers and architects. The people actually skilled in what
was, and until recently known and regarded as a trade (i.e. typesetters, illustrators, etc) were
simply that, trades people; not seen as contemporary artists.

Graphic design is by nature, functional. However graphic design continues to straddle a variety
of fences and finds itself integrating and influencing other domains that are historically fine-
arts based. Being a designer and creating ‘art’ or the more generic ‘non-commercial-based
output’, is in fact a peeling back a label of design and donning a label of artist. However, it is
my intent to approach the creation of what is commonly accepted as ‘art’ in the same manner
a designer responds to a design problem and with an assortment of principles particular to
my domain. As a designer, | have a bag of media at my disposal. | often assume the role of an
illustrator, photographer, copywriter, layout specialist, editor, overseer, audience and contact
researcher, historian, writer, idea-generator, colour-specialist and | often have to defend the
output of each of these to others (audience/client/viewer). These are the concepts and strat-
egies | will continue to use to both generate and respond to client-less briefs; to generate
what both | and others consider art.

This text is taken directly from my current research proposal submitted to my institution for internal funding. The
proposal is entitled: The Response(ability) of a Designer





